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Premiumisation is akey driver behind positive revenue mix, high margins,
and ROIC. It is a positive for the category overall as it grows value sales.

Does it stand out from the crowd with a really strong message that
attracts its ideal target audience with laser edged efficiency? Or is it
guilty of the ultimate sin . . . hybrid mediocrity, blending in with every
other competitor and lost in the crowd!
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CONSUMERS WANT TO ‘'TRADE UP’
AND SATISFY HIGHER NEEDS

Premiumisation is happening because consumers are
increasingly searching for value for money from purchases
and this all over the world.

88%of consumers consider spirits an affordable luxury.
To consumers, affordable luxury means quality & value
Consumers regard them as “worth paying more for"”.
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EXAMPLE:

IT°'S NOT ALL ABOUT CRAFT —

THE SUPER PREMIUM PHENOMENON IS
REINVIGORATING SPIRITS

Between 2006 and 2014, standard gin sales stagnated
whilst super-premium gin sales grew up to 18%
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A SHIFT CONSUMER
H UGEDESIRE FOR LUXURIOUS
BRAND EXPRESSIONS HAS CREATED A NEW
MARKET FOR PREMIUM PRODUCTS, EVEN
ON THE MASS SCALE. FOR MANY BRANDS,
THIS EMERGING DEMAND IS OVERWHELMING
AND RAISES QUESTIONS OF HOW TO BEST
TARGET THESE EVOLVING CONSUMERS, WHAT
RAMIFICATIONS THESE TRENDS MIGHT HAVE
FOR PRODUCTION AND HOW TO CONTINUE
EVOLVING YOURBRAND OFFERWITHOUTLOSING
YOUR AUTHENTICITY.
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W THE INCREASINGLY
IT H COMPETITIVE AND
FRAGMENTED GLOBAL MARKET, THE

NEED FOR PACKAGING TO DIFFERENTIATE
BRANDS HAS CONTINUED APACE.

B& will support you in your
efforts for premiumisation
of your brands and products with its

wide range of premium label papers and
flexible packaging papers.
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